DE CUONG HQC PHAN
MARKETING THUC PHAM VA NGHIEN CUU NGUOI TIEU
DUNG
1. THONG TIN TONG QUAT

Tén hoc phan (tiéng Viét): Marketing thire phAm va nghién ciru nguoi tiéu dung
Tén hoc phan (tiéng Anh): Food marketing and consumer research
Trinh dg: Dai hoc
Ma hoc phin: 0101101095 Ma tu quan: 05200161
Thudc khdi kién thire: Kién thirc chuyén nganh
Loai hoc phin: Bit budc
Pon vi phy trach: B6 mén Quan tri kinh doanh thuc phim va Nghién ctru ngudi tiéu
dung— Khoa Cong ngh¢ thuc pham
Sé tin chi: 2 (2,0)
Phén bd thoi gian:

— 86 tiét Iy thuyét : 30 tiét
— 86 tiét thi nghiém/thuc hanh (TN/TH) : 00 tiét
— 86 gio tu hoc : 60 gioy

Piéu kién tham gia hoc tip hoc phin:
— Hoc phan tién quyét: Khéng;
— Hoc phan hoc truéc: Marketing cin ban (0101003185);
— Hoc phan song hanh: Khéng.
Hinh thire gidng day: (] Truc tiép K Truc tuyén (online) X Thay ddi theo HK

2. THONG TIN GIANG VIEN

STT Ho va tén Email Pon vi cong tac
1. | ThS. Lé Thuy Linh linhlt@huit.edu.vn Khoa CNTP — HUIT
2. | TS. Huynh Thai Nguyén nguyenht@huit.edu.vn Khoa CNTP — HUIT
3. | TS. Tran Thi Hong Cam camtth@huit.edu.vn Khoa CNTP — HUIT
4. | ThS. Nguyén Tran Bao Chau chauntb@huit.edu.vn Khoa CNTP — HUIT
5. | ThS. Nguyén Thi Ngoc Thuy thuyntn@huit.edu.vn Khoa CNTP — HUIT
6. | ThS. T6 Phan Chiéu Dan Thinh giang

3. MO TA HQC PHAN

Hoc phan “Marketing thuc pham va nghién clru nguoi tiéu dung” thuge khol kién thirc
chuyén nganh Hoc phan nay cung cap cho nguoi hoc khai niém co ban vé marketing
thyc pham va nghién ctru hanh vi ngudi tiéu ding. Ngoai ra hoc phan nay ciing cung
cap mot s6 phuong phap dinh tinh va dinh lugng trong nghién ciru hanh vi ngudi tiéu
ding nham hd trg ngudi hoc van dung kién thirc vao thuc té.

4. CHUAN PAU RA HQC PHAN


mailto:linhlt@huit.edu.vn
mailto:chauntb@huit.edu.vn

Chuan dau ra (CDR) chi tiét caa hoc phan nhu sau:

CDR ciia , Mb td CDR Mirc dd
CTPT CDR hogc phan | (Sau khi hoc xong hoc pfmn nay, nguoi hoc co kha - lwe
nang) :
Phan tich duoc kién thirc thong ké vao linh vuc quan tri
* ¥ ) 1 g
PLOLL | CLOL (%) kinh doanh thyc pham c4
Apﬁ dung chinh xac k¥ ning co ban vé marketing thuc
PLO3.1 | CLO2 pham va nghién ctru hanh vi ngudi tiéu dung trong hoat P3
dong kinh doanh thyc pham

Ghi chii: (*) Chudn dau ra ciia hoc phan (CLO) sir dung dé danh gid chudn dau ra ciia
CTPT (PLO)

5. NOI DUNG HQC PHAN
5.1. Phan bo thoi gian tong quat

Chuan dau ra ciia | phan b§ thoi gian (iét/gio) [4]
STT Tén chwong/bai hoc phan -
Ly thuyet| TN/TH Tuw hoc
1 Chlmng 1: To?g quan Ve CLO? 9 0 18
marketing thuc pham
Chuong 2: Tong quan vé nghién
2. | clru nguoi ti€u dung trong cong CLO2 6 0 12
nghiép thuc pham
g, | Chuong 3: Cic phuong phip | ) 59 ¢ 02 15 0 30
nghién ctru nguoi ti€u dung
Tong 30 0 60

5.2. Noi dung chi tiét
Chuong 1: Téng quan vé marketing thwe phim

1.1. Gié6i thiéu vé& Marketing thyc phim

1.2. TAm quan trong cua Marketing trong nganh thyc phim

1.3. Xay dung chién lugc Marketing

1.4. Ung dung marketing mix trong cong nghiép thyc pham

Chuwong 2. Tong quan vé nghién ciru nguoi tiéu dung trong cong nghiép thwe pham
2.1. Giéi thiéu vé nghién ciru hanh vi nguoi tiéu dung
2.2. TAm quan trong ctia nghién ctru nguoi tiéu dung trong nganh thuc pham
2.3. Phan khuc ngudi ti€éu dung
2.4. Quan h¢ gitta Marketing va nghién ctru nguoi tiéu dung

Chuong 3. Cac phuong phap nghién ciru nguwoi tiéu diung
3.1. Céc phuong phap nghién ctru dinh tinh
3.1.1. Khai ni¢m nghién ctru dinh tinh
3.1.2. Ung dung cua nghién ctru dinh tinh

3.1.3. Quy trinh nghién ctru dinh tinh




3.1.4. Céac phuong phap nghién ctru dinh tinh (focus group, in-depth interview,

ethnography)

3.2 Cac phuong phap nghién ctru dinh lugng

3.2.1. Khai ni¢m nghién ctru dinh lugng

3.2.2. Phan biét nghién ctru dinh tinh va dinh lugng

3.2.3. Quy trinh nghién ctru dinh lugng

3.2.4. Nguyén tic thiét ké bang cau hoi
3.2.5. Cac phuong phap nghién ctu dinh luong

6. PHUONG PHAP DAY VA HQC

Nhém CPR ciia hoc phan

) K% nin Ky ning [ Nang luc
Ph (s . . | Kién thiee| Y M08 tuwong thuc hanh
wong phap giang day | Phuwong phap hoc tap ca nhén tac/nhom ngh.é nghiép
CLO1
CLO2
L Lang nghe, ghi chép, ghi
Thuyet giang nhé va dat cau hoi X
Cau hoi goi mo Lang nghe, suy nghi va X
trd 101 cau hoi
A . Poc tai liéu va lam bai
Bai tap nhdm Y X
tap, kiém tra
e a s La Poc tai li€u va lam bai
Bai tap c& nhan Y X
tap, kiém tra

7. PANH GIA HQC PHAN
— Thang diém danh gia: 10/10
— K& hoach danh gia hoc phﬁn cu thé nhu sau:

A ooz X Til¢ | Thang diém/
Hoat dong danh gia Thot diem Chuan dau ra (%) Rubrics
QUA TRINH 50
Bai tap
Bai t@p nhom: .
Phan tich cac kién thirc chuyén Sia” kl:"
N A . . N, hoan thanh Theo thang
nganh vé marketing va nghién ctu CLO2 25 A gA s
a1 ~ ViR chuong diém cua de bai
nguoi tiéu dung théng qua bai tieu 19
luan. :
Elzllrgllph((:)?: ?ahrﬁ%:ai tap lién quan Sau khi Theo thang
o . A hoan thanh CLO1, CLO2 25 diém cua cau
den cac phuong phap nghién ctru chuone 3 hoi
nguoi tiéu dung &
THI CUOI KY 50
Thi tric nghiém Sau khi CLO?2 Theo thang

két thic




hoc phan diém cua dé thi

8. NGUON HOQC LIEU

8.1. Sach, giado trinh chinh:

[1] Paul Hague, Julia Cupman, Matthew Harrison, Oliver Truman. Market research in
practice. KoganPage, third edition, 2016

[2] Nguyén Dinh Tho, Nguyén Thi Mai Trang. Gi&o trinh nghién ciru thi truong. NXB
Kinh T¢ Tp. HCM, 2011

8.2. Tai liéu tham khao

[1] Esomar (Bién dich: Tuong Vy, Song Thuong). Cam Nang Nghién Ciru Thi Truong
(Market research handbook- Esomar). NXB Tong hgp Tp. H6 Chi Minh, 2011

[2] Vit Huy Théng. Gi&o trinh hanh vi nguwoi tiéu ding. NXB Pai hoc kinh t& qudc dan,
2014

[3] Philip Kotler (Bién dich: Phan Thang, Vii Thi Phuong, Giang Vin Chién).
Marketing can ban (Marketing Essentials - Philip Kotler). NXB Lao dong - Xa hoi,
2007

[4] Marc Cenedella. Ladders Interviews Guide: 74 Questions That Will Land You The
Job. Kindle Edition, 2019

[5] Don Sexton (Bién dich: Ha Minh Hoang). Marketing can ban. NXB John Wiley &
Son, 2010

8.3. Phin mém
Khéng

9. QUY PINH CUA HQC PHAN
Nguoi hoc ¢6 nhiém vuy:
— Tham du trén 75% gio hoc 1y thuyét;
— Chu dong 1én ké hoach hoc tap:
+ Tich cuc khai thac cac tai nguyén trong thu vién cta trudng va trén mang dé
phuc vu cho viéc tu hoc, tu nghién ciru va cac hoat dong thao luan;
+ Poc trude tai lidu do giang vién cung cap hodc yéu cau;
+ Qn tap cac ndi dung da hoc; tu kiém tra kién,thl'rc b:;ing cach lam céc bai tric nghi¢m
kiém tra hodc bai tdp dugc gidng vién cung cap.
— Tich cyc tham gia cac hoat dong thao luan, trinh bay, vin dap trén 16p.
— Chu dong hoan thanh day du, trung thyc cac bai tap ca nhan, bai tip nhom theo yéu
cau;

— Du kiém tra trén 16p va thi cudi ky.

10. HUONG DAN THUC HIEN

- Pham vi ap dung: Dé cuong nay dugc ap dung cho chwong trinh dai hoc nganh
Quan trj kinh doanh thyc pham tir khéa 15DH, nam hoc 2024-2025;
- Giang vién: s dung dé cuong nay dé 1am co so cho viéc chudn bi bai giang, 1én
ke hoach giang day va danh gia két qua hoc tap cua ngudi hoc;



https://www.amazon.com/s/ref=dp_byline_sr_ebooks_1?ie=UTF8&field-author=Marc+Cenedella&text=Marc+Cenedella&sort=relevancerank&search-alias=digital-text

- Luu y: Trude khi giang day, giang vién can néu rd cac ndi dung chinh ctia dé cuong
hoc phan cho nguoi hoc — bao gdm chudn dau ra, ndi dung, phuong phap day va hoc
chu yéu, phuong phap danh gia va tai li¢u tham khao dung cho hoc phan;

- Nguoi hoc: su dung dé cuong nay 1am co s& dé nim dugc cac thong tin chi tiét vé
hoc phan, tir 46 x4c dinh dugc phuong phap hoc tap phu hop dé dat dugce két qua mong
doi.

11. PHE DUYET

[XI Phé duyét 1an dau [J Ban cap nhat lan thu:
Ngay phé duyét: 12/08/2024 Ngay cip nhit:
Truong khoa Truwong bp mon/Truong nganh Chii nhiém hoc phan
Lé Nguyén Poan Huynh Thai Nguyén Lé Thuy Linh

Duy
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